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| shall cover:

Why is it interesting to be involved in online?

Examples of mobile used by travel firms

Examples of other distribution channels

How you can work with other companies to promote destinations
Using user generated content to promote a place

Get the blend right, do not do everything. Focus.
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AGENDA

. Case studies: new distribution channels
. Case studies: new media types

. Golden rules

. Summary
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Growth in online purchases

In 2009 . 76 % of UK adults Per cent with Internet
accessed the internet a0
70 A

64 % made online purchases this 60 -
year .

40
83 % (26 m) had made an online 30

purchase within the last 3 months. 20
(National Statistics)

10 A

o A
The number of online shoppers will 2007 2008
rise to over half of the UK population N == e
by 2013 B Marrowban W Eroadban

(eMarketer) (National Statistics)

UK shoppers spent£ 3.8bnonline in
August 09, an increase of 16 % over
the past year

(IMRG Capgemini e -Retail Sales Index)
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Social media: reach, rank and time spent
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Engagement on Social Media

In 2008, 47 % o f t he UKO6s web Facebmoks went

In 2008 , 22 .7% of UK mobile phone users accessed a social
network via mobile.

In the UK alone each month:
I 12.5m people visit Facebook,
I 5.3mto MySpace , and

T 4.7mto Bebo

(Nielsen)
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... are you keeping up?

@multitaskingme We're on it, Twitter
riends. we've just been replying
offline. have faith!
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AGENDA

1. Why should you be interested?

‘ T \

2. Case studies: new media types

3. Golden rules

4, Summary
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Mobile and Location Based Services
Find ... (early examples 2002 -2004 )
I places to Eat
I places to Go Out
I places to Stay
...based on your mobile phone location

this Easter Period in 3*

| Tunisia, 5 or 7 nights half
board and save up to £140
per person
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